As social network sites (SNWs) have been shown to connect individuals to people with whom they have a previously established offline connection [9] , as well as to connections of different degrees of relational closeness [5] , it is likely that people turn to SNWs as an efficient way to tap these connections for information-seeking purposes. These sites can be oriented towards workrelated contexts (e.g., LinkedIn.com), roman-
Introduction
Nowadays, social network websites are increasingly used by a diverse group of people. Recent data indicate that 65% of Internet using adults in the United States has a profile on at least one SNW [13] . Researchers have argued that social network websites (SNWs) reduce the transaction costs of maintaining a larger (and potentially more diverse) social network, enable individuals to engage in relationship, maintenance activities with their connections, and facilitate the extraction of resources from the network [3] , [4] , [11] . As social network sites (SNWs) have been shown to connect individuals to people with whom they have a previously established offline connection [9] , as well as to connections of different degrees of relational closeness [5] , it is likely that people turn to SNWs as an efficient way to tap these connections for information-seeking purposes. These sites can be oriented towards workrelated contexts (e.g., LinkedIn.com), romantic relationship initiation (the original goal of Friendster.com), connecting those with shared interests such as music or politics (e.g., MySpace.com), or the college student population [4] . In [2] the author divided SNW users into five use clusters based on how they described their site behaviors (e.g. Lurkers, Socializers, Debaters, Sporadics and Advanced) and found difference in loneliness and bridging social capital between those groups. The heterogeneity of motivation to use means that people have different outcomes resulting from their participation. Recent research has begun to identify user characteristics -such as cultural differences [20] -that significantly predict question and answer behavior on SNWs as well as factors that influence characteristics of responses (such as quality and quantity) to informationseeking activities in these social online contexts [16] . Informal systems can include student-created communication channels such as websites, email lists, or online discussion forums where students gather for other purposes, like social interaction [10] . Information and communication technologies (ICTs) are becoming a ubiquitous component of learning. ICTs ranging from traditional course management systems to more interactive tools, such as student response systems and classroom backchannels, now provide additional opportunities to support the learning process, and learning experts are examining the potential of new media tools to transform educational practices [6] . Communication technologies are often seen as reducing coordination costs required by the tasks of organizing [17] . The Internet has been linked both to increases and decreases in social capital. In [14] , for example, argued that Internet use detracts from face-to-face time with others, which might diminish an individual's social capital. SNW offer different applications, designs, and contents for their users. How these websites make themselves different from each other, and how they persuade users to join their social network or how these enhance the quality of their image in users' mind are the questions that need to be addressed. In a recent study [7] the author developed a questionnaire to ascertain how Lithuanian university students use social networking websites, what opinion they have about various social networking websites, and what they know about them. The data collected in Lithuania was further analyzed to identify dimensions of the perceived usefulness [8] as well as negative aspects related to their usage [1] . The results of this study show that university students highly value social networking websites. SNW can be useful for communication and leisure time, also social and information getting needs. SNW is a good way for finding friends, communicating with them. It is obvious that SNW can be effectively used for acquiring knowledge and getting the newest information from the whole world. 
Instrument
This research is based on the questionnaire used in [7] . The questionnaire comprises 16 questions. From these, 3 questions are allotted to establish the characteristics of the respondents, 5 open type questions. The 6th question was assigned to evaluate the frequency of social networking website usage. 23 main networking websites are presented in the list. The 8th question was allotted to evaluate the functions of social networking websites (e.g., communication, advertisement, friend search, information exchange and so on). Also, 26 various type statements about social networking websites were presented and the respondents were asked to evaluate them applying the interval Likert scale (from "Completely agree" to "Completely disagree").
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Statistical Data Analysis
In order to analyze research data, measures of descriptive statistics are applied (absolute and relative frequencies, standard deviations). The statistical analysis software SSPS 15 for Windows was used for data processing.
Results

The Frequency of Using and the Time Spent on Internet
Regarding the question How often do you use the internet? analysis showed, that even 142/82.6 % of the students use the internet a few times a day, 23/13.4 % -once a day, only 4/2.3 % of the students a few times a week and none of the students every two weeks or less.
It is useful to know, how much time on average students spend on the internet during one visit (Table 1) . It appears that 46/26.7% of the respondents spend from half an hour to one hour on the Internet during one visit, 41/23.8% -from one hour to 2 hour and 25/14.5% -from ten to thirty minutes. 29/16.9% of the respondents spend more than three hours on the internet. As the majority of students use the Internet a few times a day, it means, that the youth spend quite a lot of their time on the internet networking sites.
Frequency of using SNWs
The researchers were interested, how often and how much time students being on the internet visit social networking websites. 
Usage of Social Networking Websites
A total of 24 social networking websites known for researchers were presented in the questionnaire, and the respondents were asked how often they participate in them. 10 social networking websites, which Romanian students visit, are presented in Table 3 . The most visited internet networking websites are: You Tube, Facebook, Google+, and LinkedIn. All other social networking websites are visited rarely and not all respondents participate, however, there isn't a SNW not known and not participated by at least a few respondents. In these internet portals every consumer can create his profile, make friends, and communicate in interest groups and so on.
Social Networking Website Functions
The respondents were asked to evaluate social networking website functions according to their importance to them. 14 functions were presented and were asked to evaluate using 5 point ranking scale from 1 -completely unimportant to 5 -very important. According to the importance, functions are presented in Table 4 . The most important functions are: communication (mean = 3.90, SD = 1.18), learning and information exchange (mean = 3.84, SD = 1.19), exchanging photos, videos and so on (mean = 3.23, SD = 1.21) and searching friends (mean = 3.15, SD = 1.31). Among students, is also popular texting 
Personal Information Used By Social Networking Sites
Respondents were asked if they know, how social networking websites use published personal or other type of information.
Fig. 2. The level of knowledge about how SNW use published personal or other type of information
The answers showed, that only 22.7% of the respondents know, the rest 59.3% -partly know and even 18% don't know, where their information is used (Figure 2 ). It was interesting to know the respondents'opinion about people, who use social networking websites. The participants were asked to evaluate 4 statements about people tending to use social networks using 5 point ranking scale from 1 -completely disagree to 5 -completely agree. The measures of central tendency and variation are presented in Table 5 . 26 statements were presented in the questionnaire about social networks and respondents were asked to evaluate them. Also, participants were asked to evaluate the statements about social networks using a 5-points ranking scale from 1 (completely disagree) to 5 (completely agree). The measures of central tendency and variation are presented, in a decreasing order of mean values, in Table 6 . The respondents are firmly convinced, that communication in virtual space will never substitute direct people's relations (mean = 4.14, SD = 0.97). In their opinion, SNW is a perfect possibility to find out various news (mean = 4.02, SD = 0.83), SNW earn a lot of money using free personal information (mean = 3.98, SD = 0.85), and are very good means of communication (mean = 3.89, SD = 0.87). Negative social networking websites'traits are accentuated as well: the majority of people belonging to SNW don't know, who with they share information about themselves, their hobbies and their life (mean = 3.81, SD = 0.87), SN websites distract people from reality (mean = 3.77, SD = 0.94) and SNW make a negative influence on learning marks and on the ability to concentrate (mean = 3.70, SD = 0.92). However, students don't agree, that mostly lower education people use SNW (mean = 3.03, SD = 1.06) and doubt whether SNW can encourage the youth for suicide (mean = 2.85, SD = 1.03). 
Discussions
The usage of such networking websites is directly related with the usage of computers and Internet [7] . The research carried out by the authors showed that Romanian students have little knowledge about how personal information is used in social networking websites. Online privacy affects aspects such as the obtaining, distribution or the nonauthorized use of personal information. This issue of privacy/ security has raised an important issue by highlighting consumer distrust as to how their personal data are being gathered and processed. The quantitative importance of this issue is shown in [18] , who points out that the protection of privacy is the greatest concern of Internet users. Social networking websites are usually devoid of online transactions, but still users are concerned about privacy and security. They need to protect their personal and sensitive information. For this purpose, these websites should strive for the best and sophisticated security system. In order to maintain the quality, management should conduct online [7] . It can be concluded that by adopting a customer-oriented strategy, social networking website developers should devote significant attention to develop safety standards as well as user-friendly navigation tools, as these measures can enhance trust as well as increase the numbers of users.
